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Regional/Super Regional Centre Non-Anchor Store Sales Per Sq.M, 2017 (AS)
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Food and Fashion may be a large
population of the main reasons but
there Is a lot of cross shopping
between categones once in the
centre.

Often it i1s not one reason but a
combination of needs that brings
them to the centre

This vanes by centre and product
range available
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Example »
e

Plot : 200sgm
15m(facade)*13.5m(depth)

[E58: 200K
15% (M) *13.5%K (R)

ERV . €35.sgm (€84,000.-p.a)
LA SUIN . €35.5gm (€84,000.-p.a)

Do /ou
clnse the deal?

‘Potential Tenants:
BIEEF
“Young Fashion Mullers”
Mall Sales forecast: 840k € p.a)
facade 10m 5m HEWATN{L: 840k € p.a)
Max.rent.burden: 10%

AT EREEE: 10%
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Example

E St (1) Is. Young Fashion “the...missing ” branch?
X HY (5] o h 2 WA 3RO FRER Z RINS?

(2) Does the new branch offers Synergies to other branches?

MEVIEF 25 S EAEF sEr- £ RFAIDEI AN 157

he right questions of

' ?
leasing manager- (3) Are there operators, which create higher Sales?

BB MLERES EIEE S HETMREE R 1S?

R IEEEIFiAiE o]
HYZ 51 [a] g2

(4) Is the forecasted sale on smaller sizes doable?
PN EER S Pl EE/NEIR E3R1S?

(5) Is a higher rent burden possible?
LA AZESNEE?

WW Consulting
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1) BYEN R EIEN

FOOD AND BEVERAGE

We can partner with you to create customer-centric food and beverage precients and destinations
aimed at attracting bigger spenders who are sure to return - creating positive experiences across
all spend categories, therefore maximising customer spend, repeat patronage and positioning as a
first choice destination.

]-Jﬁé&IE% Y D:::rhﬁe $5555558S
IE% 4 FAMIFLlYJlII).I{QING $$5855$
BEIET — AL by $$$$5$
BERE —— SMART CASUAL §55%$

EE —— $$5$

nl\;&% - FAST CASUAL

QSR / GRAB AND GO

IMPULSE / KIOSKS

WW Consulting
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Share of Top 250 Retail Revenue by Product Sector,2016

BEFF E&MENDMNME:

— (U BRI ESEWNS0R,

e RWMESF20 — 30X,
ENWYESFWEL — 8K,

@ 1Z(FMCG) @ H(Hardlines&leisure) @ % (Fashion) @ Efth(Diversified)
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(3) Future Food &) &-4% FX)| 32 & Fe 75 7= B 7

FRHEFRE  pEm s Fitis ARG A | EARENMMEE  ZEEPRIF
R BE SR SAT gt kN4 A A

SCHEME TRADE AREA FORECAST OF F&B VISION, SPATIAL
ASSESSMENT & REVIEW & GAP SUSTAINABLE POSITIONING PLANNING &
INTIAL STRATEGY ANALYSIS VOLUMES STATEMENT & MIX MASSING

futurefood

9
¢
AUSTRALIA'S GLOBAL FOOD 12
& HOSPITALITY CONSULTANTS
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